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Session 1-A (9:00-9:25am) 

Top 10 Global Trends in Marketing and Communications 

Michael O’Connor, Chief Marketing & Enrolment Officer 

Appleby College 

 

Find out what leading global marketers like Sir Martin Sorrell, Gareth Case, Gary 

Hamel and others have identified as the top industry trends for 2012-2013. How 

applicable are they to our schools and to our marketing plans? What do you 

think the Top 10 trends are that we should focus on in 2012-2013? 

 

 

Session 1-B (9:30-9:55am) 

Metrics Matter 

Julia Drake, Executive Director of Communications and Marketing 

Branksome Hall 

 

It’s crucial for communications professionals to measure our ROI and 

demonstrate the success of our work, but, too often, compiling and sharing 

metrics are steps that we skip. This workshop will explore some of the common 

measures used in our field. Participants are asked to come prepared to discuss 

ideas about measuring success in your own social media, websites, advertising 

and media relations work.  In addition, to help you plan your workload, this 

workshop will include tips for measuring (or estimating) the time that it takes to 

complete common communications tasks.  



 

Session 2-A (10:30-10:55am) 

Small School, Small Budget, Big Impact 

Nic Carhart, Communications Coordinator 

Rothesday Netherwood School 

 

It can be done! And without losing your mind! Learn how one independent 

school changed their stale marketing endeavours by building a working, 

successful brand identity awareness campaign. By setting priorities and goals, 

while realizing successes and challenges along the way, a small school with a 

small staff and a small budget can still make it into the bigger game. 

 

 

Session 2-B (11:00-11:25am) 

Websites and Videos 

Dawn Levy, Director of Communications 

Lower Canada College 

 

If a picture paints a thousand words, videos can say more! Videos tell stories, 

evoke emotion, and can provide a glimpse into a day in the life at your school—

and with today’s technology, it has never been easier! Videos are an essential 

component of a school’s communication strategy and critical to keeping your 

website dynamic and your community engaged. But what stories should you 

tell? How professional do your videos have to be? Where will the resources 

come from? How will you ever find the time? Share some of your video 

strategies, success stories, ideas and challenges in creating video content for 

your website.   

 

 

Session 2-C (11:30-11:55am) 

The Buzz on Blogs 

Anne-Marie Kee, Executive Director 

CAIS 

 

As more CAIS websites include blogs, some administrators are questioning their 

value.  Are blogs worth the time investment?  Who should blog and why?  How 

can blogs enhance your school's communication strategy?   Whether you are 

looking for strategies to enhance your blog or thinking of starting one up, our 

face-to-face discussion will examine effective strategies for independent 

schools, and include a national scan of current practice. 

 

 


